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THE GETZNER GROUP

The companies of the Getzner Group - Getzner, Mutter & Cie., Getzner Textil and Getzner Werk-
stoffe - stand for tradition, innovation and high-tech products. As a family-owned enterprise with
over 200 years of history, curiosity is what drives us: Our continuous commitment to progress and
an openness to new ideas have made us internationally successful, with locations around the world.

Getzner, Mutter & Cie. - Property
management and hydropower

getzner getzner

Getzner Textil — Innovative, Getzner Werkstoffe — Specialists

high-quality textiles in vibration isolation

MATERIALITY ASSESSMENT

The Materiality Assessment, developed with input from stakeholders, forms the basis of the
Getzner Group’s sustainability management and underpins reporting in line with the Corporate
Sustainability Reporting Directive (CSRD).

All aspects of our products’ life cycle were considered across the entire value chain - from cradle
to grave.
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HOW WAS THE ASSESSMENT CONDUCTED?
The Materiality Assessment is based on the principle of double materiality. It was developed in
2024 with external experts and verified by an independent audit firm.

It considers both the impact of external sustainability factors on the company (outside-in) and
the impact of company activities on the environment and society (inside-out) along the full value
chain.
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INSIDE-OUT @ STRATEGY

Methodological illustration of the double materiality assessment

STAKEHOLDER DIALOGUE
A key part of the Materiality Assessment is the stakeholder dialogue. Through online surveys and
personal interviews, the views of key stakeholders were collected and included in the assessment.

Interviewees included customers, suppliers of raw materials and electricity, financial institutions,
and representatives from research bodies and industry associations. This process allows the rele-
vance of different topics to be assessed and prioritised from both the company’s and stakeholders’
perspectives.
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WHICH TOPICS ARE MATERIAL FOR THE GETZNER GROUP?

Based on the findings of the Materiality Assessment, four overarching areas of action have been

defined. These serve as a framework for developing the company’s sustainability strategy and will
be incorporated into CSRD reporting. Specific measures and projects are currently being devel-

oped.

OUR STRATEGIC AREAS OF FOCUS
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Climate Decarbonisation Circular economy Sustainable supplier
risks engagement
Energy and CO, reduction Process circularity Sustainable
supply Energy efficiency Cradle-to-Cradle concept Sourcing
security Energy mix Recyclable materials
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